
Its commitment to natural capital is demonstrated
by investments made in technological systems
that have resulted in an improvement of the
company's environmental performance, with the
optimization of energy and water consumption.
Starting from the year 2020, interventions relating
to energy efficiency have led to an 8% reduction
in energy consumption per bottle, in particular
due to a reduction in the use of methane and
innovations developed over the years in energy-
saving technologies. Electricity supplies are 100%
certified from renewable sources with a guarantee
of origin. The recovery of process water and the
microfiltration system have led to significant
reductions in the levels of consumption, keeping
usage well within 2 litres per bottle, and reaching
1.23 l/bt in 2024. From 2018 to 2024, the water
recovery system avoided the waste of over
50,000 cubic metres of water, equivalent to a
16% reduction in water consumption per bottle.
The company has also implemented the
ZeroWaste to Landfill project, eliminating waste
disposal to landfills, starting in 2022. Furthermore,
since 2019, waste generation per bottle has
remained consistently low, thanks also to the
virtuous recovery cycles to which Cielo e Terra
has adhered, i.e., the RafCycle project, in
collaboration with UPM Raflatac, and the Tappo
Etico project in collaboration with Amorim Cork.

In 2024, the firm Cielo e Terra sold over 34 million bottles of wine, mainly through large-
scale retail channels in Italy and collaborating with international distributors. Following a
slight increase in sales volume (+2%), the company in fact recorded an increase in its
turnover (+3%) and has indeed achieved a 37% growth in revenue over the last five years.
An integration of productive and intellectual capital has enabled the company to gradually
develop a strong focus on product quality. This is made possible by the combination of
several factors: the monitoring of customer satisfaction, the management of production
processes, a focus on the supply chain and profound knowledge of wine products and the
relevant market. The company is the first Italian entity in the wine sector that has adopted
the Kaizen and Lean Organisation principles. Over the years, the winery has also adopted
important certified management systems: IFS and BRC for food safety, ISO 14001 for
environmental management and ISO 45001 relating to safety in the workplace.

The results, in terms of a reduction in the number of complaints, the company's ability to 
detect product-related issues and overall efficiency of the quality system, reflect the 
awareness of employees and their attention to problems, as a consequence of the Lean 
business practices, training, involvement and control.
In 2024, Cielo e Terra once again renewed its financial contribution to the Quality Project 
of the Collis Veneto Wine Group. This initiative supports wine-growing partners in their 
preservation of local agricultural traditions, while ensuring the quality and sustainability of 
various practices.

COMPETITIVENESSPRODUCT QUALITY

Over the years, Cielo e Terra has remained committed to respecting human capital,
social/relational capital and natural capital. The company’s focus on human capital is reflected in
its ongoing commitment to ensuring fair remuneration for its employees, also adopting
performance-based incentive systems linked to results. Training provided in 2024 reached a
significant level, with an approximate recorded total of 3,800 hours. Over 45 hours of training
were provided to each employee, and many of the sessions (roughly 51%) were dedicated to
health and safety issues. The safety of our employees and collaborators is a fundamental
commitment and all of the investments and forms of intervention required to ensure compliance
and the reduction of risks are treated as a top priority.

From a financial capital perspective, the competitiveness of our products allows for the 
distribution of wealth produced among the principal stakeholders who have played a role 
generating and developing it in both national and international contexts.

53AWARDS
          (2024)

In 2024, the wines produced by Cielo e Terra obtained many 
awards and medals from sector experts and guides, such as 
Luca Maroni, Sakura, Gilbert & Gaillard and Mundus Vini.

184QUALITY 
CONTROL (2024)

Inspections carried out on products 
and processes (total numer)

99,38%
Order Compliance IndicatorCUSTOMER 

SATISFACTION (2024)

8      16COMPLIANCE 
AUDITS (2024)

Related to ISO 14001, ISO 
45001, IFS and BRCGS, Organic, VIVA, 

Equalitas and SQNPI certifications, 
excluding B Corp

WATER CONSUMPTION

44.582 mc
1,56 l/bt

WASTE PRODUCTION
336 t
11,7 g/BT
6,79 g/€

44.663 mc
1,32 l/bt

WASTE 
RECOVERY100%

37.844 mc
1,14 l/bt

391 t
11,6 g/BT
6,79 g/€

385 t
11,6 g/BT
6,16 g/€

WASTE TO 
LANDFILL 0%

36.877 mc
1,10 l/bt

346 t
10,3 g/BT
5,26 g/€

events

Workers are also involved in activities that traditionally do not pertain to a working environment
in the strict sense. These initiatives include team building, coaching and personal growth and
development programs (e.g., ‘boot camp’ workshops and training sessions focussing on problem-
solving or leadership topics, organised with HEIKO Xplore). Engagement in corporate activities
and endeavours on the part of employees is encouraged through initiatives such as the ‘Idea Box’
and special events, which open the company to the wider community. These include school visits,
Italian ‘SMI Day’ gatherings (involving small and medium-sized industries) and Green Week -
Festival of the Green Economy events. With regard to social and relational capital, Cielo e Terra
offers its contribution through donations made to various local and international associations
(reaching a total of €66,651 in 2024). The Company collaborates and is a supporting member of
the CUOA Foundation Business School, focussing on Lean practises and the Circular Economy,
and it actively contributes to promoting environmental sustainability within the wine production
supply chain.

days

These results have been made possible thanks to
the strong involvement of various corporate
departments and the establishment of the
Sustainability Team, which has allowed for a
complete integration of these aspects into the
company's operations and organisation.
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SAFETY
      51%

UPSKILLING
            45%

QUALITY 
AND HYGENE
3%

ENVIRONMENT
       1%

SAFETYWORKERS  
TRAINING

Gender difference and 
number of employees - 
31.12.2024

TURNOVER

Absolute index 2024
5,9%

11,3%
POSITIVE

SUSTAINABILITY

Company System: depreciation and reinvested profits;
Community: donations made in favour of the Murialdo World
association, 1% For The Planet and Wine to Water, Action Against
Hunger, the Veneto Region Food Bank, and the Città della Speranza
foundation;
External financiers: remuneration of capital provided by credit
institutions;
Public administration: portion of corporate tax contributions;
Personnel: remuneration for work and incentive systems;
Shareholders: an estimate of distributable dividends in 2024,
ensuring the remuneration of risk capital. In this way, Cielo e Terra
also returns value to winegrower partners forming part of the
Collis Veneto Wine Group.
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PALLETS (t)
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CARDBOARD BOXES (t)

STELVIN CORKS(t)
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USE OF PACKAGING AND SUPPLY CHAIN SUSTAINABILITY

2023

+   3 % TURNOVER            € 67.937.519
34.666.106+   2 % BOTTLES SOLD

2024  13,01 M€
2023  11,99 M€
2022  11,67 M€
2021  12,32 M€
2020  13,07 M€
ITALY

2024   0,77 M€
2023   0,71 M€
2022   0,73 M€  
2021   0,85 M€
2020   0,57 M€
OTHER

2024  28,64 M€
2023  28,62 M€
2022  25,76 M€
2021  22,01 M€
2020  17,56 M€
EUROPE (ext. ITA)

+9% 

+0%-12%
+7%

2024  3,96 M€
2023  4,22 M€
2022  5,01 M€
2021  4,68 M€
2020  4,66 M€
N&S AMERICA

DISTRIBUTION OF TURNOVER (BY SALES) AND
PERCENTAGE OF GROWTH (BY CONTINENT)
(2024 vs 2023)

2024

+37%
+13%

-11%

2024  21,55 M€
2023  20,16 M€
2022  19,36 M€
2021  17,99 M€
2020  13,58 M€
ASIA (con Russia)

A) Production value

B) Internal production costs

GROSS GLOBAL
ADDED VALUE

2024  

€                                               %

€                                               %

€                                               %

€                                               %

€                                               %

€                                               %

€                                               %
     

€                                               %

€                                               %

€                                               %

3.223.905           23,86

66.651              0,49

319.035              2,36

1.198.307              8,87

6.520.893            48,25

2.185.500            16,17

13.514.291            100,0

  68.380.108           100,0

-54.865.816          -80,24

13.514.291            19,76
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ENERGY CONSUMPTION

Electricity

2,72

1,37

2,60

1,40

2,40

1,20

2,43

1,21

Natural Gas

100%    RENEWABLE SOURCES

2020 2021 2022 2023 2024

2,58

1,20*

5%
NEGATIVE 41.407 mc

1,23 l/bt

407 t
12,1 g/BT
6 g/€

less is more. 
This approach has ensured the improvement of products, the 
strengthening of commercial partnerships and greater attention paid to 
the environment.
The focus on the paper supply chain is particularly important, and the 
‘Freschello for Forest’ project, presented at the Vinitaly 2017 wine & 
spirits trade fair, is now established as the standard for all Cielo e Terra 
products. In fact, from 2025 onwards, all materials originating from 
forests are FSC (Forest Stewardship Council) certified. Cielo e Terra uses 
only FSC-certified corks, labels and cardboard, corresponding to an 
approximate total of 1.400 tonnes of material. 

The company has 
created and promoted 
many environmental 
and social 
sustainability projects, 
in line with its 
objectives pertaining 
to common benefits. 
Thanks to the 
attention dedicated to 
the entire supply chain 
and collaboration with 
the suppliers of 
packaging and bottling 
materials, several 
measures have been 
taken in the light of 
one of the key 
principles of a circular 
economy:

1  INJURY
LOW SEVERITY LEVEL

3796h 
45 h   



The Company presents a well-established winemaking tradition, nurtured by four
generations of the founding family and dating back to the year 1908. Cielo e Terra
produces and bottles wine, which is sold in Italy and around the world, adhering to
principles of an ethical nature and integrated sustainability. In 1999, Cantine dei Colli Berici
wineries located in the Lonigo, Barbarano-Mossano and San Bonifacio districts of the
Veneto region joined the corporate structure, resulting in the valorisation of short supply-
chain products and strengthening the link between the wine-growing sector and the
market. Today the Cantine dei Colli Berici wineries form part of the Collis Veneto Wine
Group and together these entities represent more than 2,000 wine-growing partners and
6,000 hectares of vineyards.
As a Benefit Company, since 2022, Cielo e Terra has modified and expanded its corporate
object to include common benefit purposes. In 2024, it remained committed to pursuing
these aims, promoting activities and initiatives for their improvement.
As indicated in its statute, the Company is thus committed to the following specific
purposes of common benefit:
• It recognizes the value of transparency, preparing reports that allow for the monitoring
of non-financial indicators and ensuring access to this information for all stakeholders;
• It is committed to progressively evolving its business and operational model towards a
net-zero greenhouse, climate-changing gas emissions economy;
• It is committed to ensuring fair remuneration and to promoting professional development
through training, within a work environment that protects the physical and psychological
well-being of employees. The company supports third-sector organisations in solidarity
initiatives and projects aimed at improving the quality of life at the local, national and
international levels;
• It is dedicated to promoting the culture of wine and the historical heritage of local areas,
combined with the value of business innovation. The company promotes awareness of
sustainable development issues by collaborating with local institutions and training
organisations;
• It is committed to creating and distributing high-quality products resulting from efficient
processes, with the aim of optimising the use of resources and minimising negative
externalities. The selection of materials, recovery programs and sourcing from qualified
suppliers are inspired by a circular economy model;
• The company is committed to producing high-quality wines, valorising a particular
territory, and with the aim of achieving greater sustainability throughout the supply chain.

The company initiated a rigorous integrated reporting process, which was completed in March
2020 with the award of its first B Corp® certification, reaching a score of 87.3 points. The
BCorp® standard provides for a timely and in-depth evaluation of a company through the B
Impact Assessment. The result consists of a minimum company score of 80 points, across five
different areas: governance, workers, community, environment and clients.

After a complex process which began in 2023, Cielo e Terra has renewed this certification,
significantly improving its results, and in March 2025 it acquired 103.3 points.

Cielo e Terra has implemented numerous sustainability projects over the last ten years and in
2017 the company conducted its first materiality analysis, which was updated in 2022 with the
involvement of key stakeholders. In 2024, the materiality analysis was further revised,
implementing a more structured approach compliant with the new European Directive in force at
the time and, that is, the Corporate Sustainability Reporting Directive (CSRD).
As a result, in 2024 the company developed a double materiality analysis, introducing with it the
Impacts, Risks and Opportunities related to the main Environmental, Social, and Governance
(ESG) themes. In practice, through its engagement with key stakeholders, Cielo e Terra identified
the following new material topics to be reported in accordance with the European Sustainability
Reporting Standards (ESRS):

DOUBLE MATERIALITY ANALYSIS

VISION OF THE COMPANY CIELO E TERRA

We create value in a fairer and more sustainable supply chain, 
with the utmost respect for People and the Planet.

«Wines that create value »

Cielo e Terra has recognised the importance of measuring the impact of its activities and has
adopted the sustainability standards of the wine sector within the Italian territory and also those
most widely accepted and well-established at the international level. These include: VIVA, the
protocol of the Italian Ministry of Ecological Transition for the measurement of sustainability
performance of the viticulture/winemaking supply chain, and also SQNPI (National Quality
System for Integrated Production) and Equalitas, both of which are certified by an accredited
body. Thanks to the carbon footprint assessment performed for these certifications, it was found
that by purchasing certified electricity from renewable sources energy consumption accounts for
less than 1% of the company's carbon footprint.

…..…………………………………………………………………………………………………………….…………………….………………………
This document was prepared with the technical 
and methodological support of ITER SB and Rete231
www.itersustainability.com
www.rete231.com
Infographics by www.circular.wine
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LETTER FROM THE COMPANY PRESIDENT

Dear friends,

The year 2024 also ended with results that exceeded our expectations, despite an ongoing serious
degree of uncertainty at the global, geopolitical level.
Cielo e Terra has managed to maintain its sales prices, reducing energy and raw material costs in
synergy with suppliers, and lowering debt levels to mitigate the impact of rising interest rates
compared to three years ago. All of this was made possible thanks to the commitment of all
collaborators engaged in sales and commercial activities, operational schemes and financial
matters.
We must also acknowledge the goals achieved within the sustainability sector. In 2020, we
achieved B-Corp recognition and in March 2025 we obtained the renewal of our certification,
obtaining a record score of 103.3 points.
In 2021, we obtained the ‘VIVA Sustainable Viticulture’ certification. In 2022, we became a
benefit corporation and in 2023 we were also granted the Equalitas certification, one of the most
important sustainability standards in the wine sector. We are one of the 25 companies (out of a
total of over 2,000) that have been awarded the prestigious ‘ELITE Sustainability Certificate’ by
the Borsa Italiana (Italian Stock Exchange).
We continue to make significant investments in technology, and this enables us to look to the
future with a sense of serenity and enthusiasm. It is important to highlight the saving of almost
50,000 m3 of process water over the last six years, the achievement of 100% of waste being sent
for recovery and not disposed of in a landfill and the continued supply of electricity originating
entirely (100%) from certified renewable sources. Since the beginning of 2025, all packaging
materials (caps/corks, cartons, labels) sourced from forests and which are used in our products are
also certified by the Forest Stewardship Council (FSC).
Above all, I would like to emphasize our support for social and environmental projects, which over
the years has seen us operating alongside numerous organisations. Last year we partnered with
the Banco Alimentare del Veneto (Food Bank of the Veneto Region), Wine2Water, Action Against
Hunger, ENGIM Murialdo World and the Città della Speranza Foundation.
As occurs every year, we are not merely reporting our achievements, and our intention is to
highlight and draw attention to the stages of a complex journey towards an increasingly
sustainable future, both for people and for the planet.

Ivano Tadiello

2024
EXTRACT FROM

THE SUSTAINABILITY 
REPORT

103.3

GOVERNANCE 16.7

28.1

11.8

42.9

3.5

WORKERS

COMMUNITY

ENVIRONMENT

CUSTOMERS

In its materiality assessment, Cielo e
Terra considered both the ‘inside-out’
perspective (the so-called ‘impact
materiality’), i.e., the principal impacts
generated by the company’s activities
on the environment, people and the
economy, and thus on stakeholders,
and also the ‘outside-in’ perspective
(the so-called ‘financial materiality’),
identifying risks and opportunities that
might influence the company’s
economic and financial performance.
The degree of relevance with regard to
impact and also at the financial level
was subject to a qualitative
assessment. Further details on the
reporting and the measurement of
these material topics are available in
the 2024 Sustainability Report.


